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Dedicated Store

1000+
Countries

35+
Scooters Sold

1.06mn
Riding Data

4.2bn km
Series

7
Founded

2014
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Existing Product Portfolio
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Upcoming New Products
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Sales Network and Omnichannel Retail Model

Offline Online

NIU Store3rd Party PlatformInternationalDomestic

Integration

235
City Partners

1050
Dedicated Stores

181
Cities

29
Distributors

38
Countries

Europe
as the Key Market

Data as of December 31, 2019.
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380,000 

700,000 

2018 2019

Global R&D and Manufacturing Facility in Changzhou

Total

1,080,000

Total 

380,000

Current Capacity

(units)



Financial Highlights
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4,688 4,543 

3,856 
4,226 4,240 4,242 4,036 

671 796 

524 

820 
327 

686 

316 

1Q19 2Q19 3Q19 4Q19 4Q18 2019 2018

66,284 

99,365 

149,424 

106,253 
93,611 

421,326 

339,585 

1Q19 2Q19 3Q19 4Q19 4Q18 2019 2019

Strong Volume and ASP Growth
E-scooter Sales Volume (units) (y-o-y growth %) Revenues per Scooter (RMB) (y-o-y growth %)

+10%

+14%

5,359
+13%

+24%

5,339

4,380

5,046

4,567

4,928

4,352
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21.3%

23.7%
22.2%

26.1%

13.5%

23.4%

13.4%

1Q19 2Q19 3Q19 4Q19 4Q18 2019 2018

Robust Revenues and Gross Margin Growth
Revenues (RMB millions) (y-o-y growth %)

355 

531 
654 

536 
428 

2,076 

1,478 

1Q19 2Q19 3Q19 4Q19 4Q18 2019 2018

+25%

Gross Margin (as % of revenues)

+12.6%
+41%

+10.0%
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Diversifying Revenues Base 

81.2%
73.0%

92.4% 90.4% 85.5% 85.1% 89.3%

18.8%
27.0%

7.6% 9.6% 14.5% 14.9% 10.7%

1Q19 2Q19 3Q19 4Q19 4Q18 2019 2018

China Overseas markets

87.5% 85.1% 88.0% 83.7%
92.8% 86.1% 92.7%

12.5% 14.9% 12.0% 16.3%
7.2% 13.9% 7.3%

1Q19 2Q19 3Q19 4Q19 4Q18 2019 2018

E-scooter Accessories, spare parts and services

Scooter Revenues Breakdown by Geography Revenues Breakdown by Product
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3.4%

9.6%10.1%11.3%

-7.5%

9.2%

-23.6%

1Q19 2Q19 3Q19 4Q19 4Q18 2019 2018

8.2% 8.7% 8.5% 8.8% 9.7%
8.6%

10.0%

3.9% 3.1%
2.4%

3.2%
3.0%

3.0%

2.6%

6.1%

3.0%

1.4%

4.1% 2.8%
3.3%

4.2%

1Q19 2Q19 3Q19 4Q19 4Q18 2019 2018

G & A R & D S & M18.2%

Improved Net Margin
Adj. Operating Expenses(1)

(as % of revenues) Net Margin (as % of revenues) Adjusted Net Margin(2) (as % of revenues)

(1) Adj. operating expenses is defined as operating expenses excluding share-based compensation expenses and foreign exchange gain/loss, divided by revenues;
Foreign exchange gain/loss was included in G&A since Q4 2019.

(2) Adjusted net margin is defined as net profit/loss excluding share-based compensation expenses and changes in fair value of a convertible loan, divided by revenues.

4.1%

10.2%
11.1%

12.8%

-1.7%

10.1%

-3.3%

1Q19 2Q19 3Q19 4Q19 4Q18 2019 2018

14.8%

12.4%

16.1%
15.5% 14.9%

16.8%
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23,310 
44,946 

68,593 
52,618 

37,734 

87,279 

120,961 

93,611 

66,284 

99,365 

149,424 

106,253 

189,467 

339,585 

421,326 

1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 2017 2018 2019

2017 – 2019: Sales Volume
E-scooter Sales Volume (units) (y-o-y growth %) +24%

+14%



13

106 
179 

265 219 173 

384 
493 

428 
355 

531 
654 

536 

769 

1,478 

2,076 

1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 2017 2018 2019

2017 – 2019: Revenues
Revenues (RMB millions) (y-o-y growth %)

+41%

+25%
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2017 – 2019: Margins
Gross Margin (as % of revenues)

(1) Adjusted net margin is defined as net profit/loss excluding share-based compensation expenses and changes in fair value of a convertible loan, divided by revenue

7.1%

13.4%

23.4%

2017 2018 2019

Adjusted Net Margin(1) (as % of revenues)

-10.3%

-3.3%

10.1%

2017 2018 2019

Net Margin (as % of revenues)

-24.0% -23.6%

9.2%

2017 2018 2019



Thank You


