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To become the #1 brand for urban mobility, 
powered by design and technology.

OUR MISSION

OUR VISION

To redefine urban mobility and make life better.
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1. Founded in 2014, world’s leading provider of smart urban mobility solutions

2. Largest lithium-ion battery-powered e-scooters company in China and a leader in Europe

3. First lifestyle brand for urban mobility in China

4. Over 550,000 smart e-scooters sold globally as of Sep 30 2018
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Well-Designed Smart E-Scooters

Design language

Riding experience Comfortable Agile Superlight

Series

Modern and minimal Cool and fresh Ultra-compact and ultra-light

The M-Series is the only urban mobility product that has won all seven major international design awards in the past 20 years



5

Our NIU Brand

T E C H N O L O G Y
S T Y L E  
F R E E D O M  

9
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Our Established Global Footprint

20 distributors 

25 countries

642 franchised stores

160+ cities

China

Overseas
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Omnichannel Retail Model

Offline Online

NIU Store3rd Party PlatformInternationalDomestic

Integration

215 
City Partners

642
Franchised Stores

160+
Cities

20
Distributors

25
Countries

Europe
as the Key Market
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Key Milestones

2014 2015 2016 2017 2018

Sep 2014
Aug 2016 Oct 2016

Dec 2017

Jan 2018

Apr 2018

NIU was founded

NIU entered the 
European market

NIU fans ride 
100,000,000 KM

450 stores in China
500 sales points globally

The M series won 7 international 
design awards

NIU fans ride 
1,000,000,000 KM

100mn KM

1bn KM

Jun 2015 Apr 2016 Apr 2017 Jun 2018 Aug 2018

Sep 2018

Accumulated sales 
of 580,000+ units 
globally



Financial Highlights
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68,593 

120,961 
136,849 

245,974 

Q3 17 Q3 18 YTD 17 YTD 18

265

493
550

1050

Q3 17 Q3 18 YTD 17 YTD 18

Net Revenue 
(RMB millions) 

Strong Volume and Revenue Growth
E-scooter Sales volume

+76%

+79%

+86%

+91%

Q3 YTD Q3 YTD
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Diversifying Revenue Base 

99.5%
95.0%

90.9%

0.5%
5.0%

9.1%

2016 2017 YTD18
China Overseas markets

95.0%
92.0% 92.7%

5.0%
8.0% 7.3%

2016 2017 YTD18
E-scooter Accessories, spare parts and service

Revenue Breakdown by Geography Revenue Breakdown by Business Segment
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8.2%

13.4%

YTD17 YTD18

(3.6%)

7.1%

2016 2017

Financial Highlights 
Improved Gross Margin
Gross Margin
(as % of net revenue)

Enhanced Operating Leverage

25%

11%

6%

3%

8%

4%

2016 2017

General and administrative expenses

Research and development expenses

Selling and marketing expenses

38%

18%

¥135.6

¥136.7

Operating Expenses excluding share based compensation expenses 
(RMB millions) (as % of net revenue) 

10% 10%

4% 3%

4% 5%

YTD17 YTD18

17.9%
¥98.6

17.6%
¥184.6
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2016 2017 YTD17 YTD18

Financial Highlights 
Improved Adjusted Net Loss Margin
Adjusted Net Loss Margin and Net Loss
(as % of net revenue), (RMB million) 

(44%)

(10%)

Positive Cash Flow

(9.4%)

(3.9%)

Cash Flow
(RMB millions) 

¥(133) ¥57 ¥117¥113

¥(154.4) ¥(79.1) ¥(51.6) ¥(41.5)Adjusted net loss

(123)

80 
129 

153 

(10)

(23) (16) (36)

2016 2017 YTD17 YTD18

Operating cash
flow

Capex

Adj. net profit 
RMB 5M Q3 2018



Thank You


