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To become the #1 brand for urban mobility, 
powered by design and technology.

OUR MISSION

OUR VISION

To redefine urban mobility and make life better.
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1. Founded in 2014, world’s leading provider of smart urban mobility solutions

2. Largest lithium-ion battery-powered e-scooters company in China and a leader in Europe (1)

3. First lifestyle brand for urban mobility in China(1)

4. Over 710,000 smart e-scooters sold globally as of Mar 31, 2019

(1) According to CIC.
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Streamlined Product Portfolio of Smart E-Scooters
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NIU AERO line of Performance Bicycles
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Our NIU Brand

T E C H N O L O G Y

S T Y L E  

F R E E D O M  
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Lithium-ion battery-powered two-wheeled 
electric vehicles market

Million units US$ billions

Penetration rateLead-acid battery-powered two-wheeled 
electric vehicles market

China’s Addressable Market is Large and Expected to Accelerate
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Source: CIC.



8

1.7
4.3

8.7

23.6

28.0

33.3

2013 2017 2022E

0.3 0.6 2.5

9.5 8.9
11.1

2013 2017 2022E

0.01 0.02 0.19

7.7

11.6

17.8

2013 2017 2022E

US$ billions US$ billions US$ billions

European Union Southeast Asia India

Retail value of electric two-wheeled vehicles Retail value of non-electric two-wheeled vehicles Penetration rate

7.3% 15.2% 26.1% 3.5% 7.1% 22.8% 0.2% 0.2% 1.1%

3x

2x

2x
4x

2x

10x

Huge Potential in Other Markets Globally

Source: CIC.
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Our Established Global Footprint

23 distributors 

28 countries

881 franchised stores

180 cities

China

Overseas

Data as of March 31, 2019.
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Omnichannel Retail Model

Offline Online

NIU Store3rd Party PlatformInternationalDomestic

Integration

223
City Partners

881
Franchised Stores

180
Cities

23
Distributors

28
Countries

Europe
as the Key Market

Data as of March 31, 2019.

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjdl66xjbDcAhXEKpQKHWz7DhIQjRx6BAgBEAU&url=http://www.guesswork.co/research/cn/ecommerce/companies/tmall.com&psig=AOvVaw20rJCFffwR1ABMaCqPvblZ&ust=1532259297159124
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4,123 

4,689 457 

670 

2018 Q1 2019 Q1

37,734 

66,284 

2018 Q1 2019 Q1

Strong Volume and ASP Growth

E-scooter Sales Volume (units) (y-o-y growth %) Revenue per Scooter (RMB) (y-o-y growth %)

+17%+76%

4,580

5,359

+47%

+14%
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12.7%

21.3%

2018 Q1 2019 Q1

Robust Revenue and Gross Margin Growth

Revenue (RMB millions) (y-o-y growth %)

173 

355 

2018 Q1 2019 Q1

+106%

Gross Margin (as % of revenue)

+8.6%
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Diversifying Revenue Base 

92.2%
81.5% 81.2%

7.8%
18.5% 18.8%

2017 Q1 2018 Q1 2019 Q1

China Overseas markets

92.7% 90.0% 87.5%

7.3% 10.0% 12.5%

2017 Q1 2018 Q1 2019 Q1

E-scooter Accessories, spare parts and services

Scooter Revenue Breakdown by Geography Revenue Breakdown by Product
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-35.8%

3.4%

2018 Q1 2019 Q1

+39.2%

10.9%
8.2%

4.0%

3.9%

4.4%

5.4%

2018 Q1 2019 Q1

G&A R&D S&M

19.3%

17.5%

Improved Net Margin

Operating Expenses (as % of revenue) Net Margin (as % of revenue) Adjusted Net Margin(1) (as % of revenue)

(1) Adjusted net margin is defined as net profit/loss excluding share-based compensation expenses, divided by revenue

-7.2%

4.1%

2018 Q1 2019 Q1

+11.3%
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